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T he IMAGES Fashion Awards (IFA) 2025 was a grand celebration of excellence, recognising 
the most outstanding fashion retail brands, emerging players, and industry pioneers for their 
remarkable achievements, innovation, and diff erentiation. As the grand fi nale of the 24th edition 

of India Fashion Forum (IFF) in Bengaluru on January 28-29, 2025, the prestigious gala marked a special 
milestone—25 years of IMAGES Fashion Awards (IFA), honoring excellence in fashion retail. This year’s 
awards ceremony also added the Innovator’s Conclave Awards, further expanding the scope of recognition 
for groundbreaking ideas in the industry.

A total of 33 awards (across various categories) along with three Being Human Awards, were 
presented, making the event a true showcase of trailblazers in fashion retail. The rigorous selection process 
involved inviting entries from the country’s top fashion brands and retailers for their performance in 
calendar year 2024. A thorough shortlisting process was followed by live presentations before an esteemed 
on-ground jury. Nominees then engaged in substantial Q&A sessions with jury members, ensuring a 
transparent and competitive evaluation process before winners were declared.

The criteria for the awards varied across categories. For the Innovator’s Conclave Awards, the focus was 
on creativity and originality, practicality and feasibility, and measurable impact. Meanwhile, other IFA 
categories were judged on concept depth, execution strategy, and measurable impact. With a distinguished 
gathering of industry leaders, the IMAGES Fashion Awards 2025 once again reaffi  rmed its status as the 
ultimate platform for recognizing excellence and fostering innovation in India’s fashion retail landscape.
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IMAGES Most Admired Marketing & Promotions Campaign of the Year: Festival Sales

Presented by: Sadique Ahmed Mohammed, Founder & CEO, Pathfi nder

Nominees: AJIO-Netcore’s Interactive Email Innovation 

IMAGES Most Admired Marketing & Promotions Campaign of the Year: Multi-Media

Shoppers Stop
India Weds with Shoppers Stop

Received by: Jiten Mahendra, Chief Marketing Offi cer, 
Shoppers Stop & team 

Presented by: Sadique Ahmed Mohammed, Founder & CEO, Pathfi nder

Nominees: Aadyam Handwoven: Culture Beyond Textiles; Andamen: Netcore’s Customer Engagement Platform; Azorte: AW 24 Launch; Forever New: 
Timeless Glamour; Just Cavalli: Multifaceted Marketing Strategy; Lifestyle: End of Season Sale; Lulu Fashion Store: Redefi ning Fashion and Retail 

Experiences; Mohanlal Sons: Like Father Like Son & Virasat; Pepe Jeans London: Spring Summer ‘24 Campaign, ‘Take Me Somewhere’; Taneira: 
Launch of Tarini Collection; U.S. Polo Assn. India: USPA x Pacho Jaipur Ltd. Edition; VRK Heritage: Threads of Heritage; Senco Gold & Diamonds: The 

Gathbandhan Collection

Being Human Clothing
Bhai Ka Budday
Received by: Vivek Sandhwar, COO and Utsaa Roy, 
Director Marketing, Being Human Clothing and team

Taneira
Waving a Tapestry of Festival Celebrations

Received by: Smridhi Arya, Brand Manager, Taneira

Lacoste India
Golden Moments
Received by: Abhishek Raj, COO and Tarun Kumar, Regional Operations 
Head – South, Lacoste India



36 

 IM
A

G
E

S 
FA

SH
IO

N
 A

W
A

R
D

S 
20

25
FE

BR
UA

RY
 IS

SU
E 2

02
5

RUNNE R UP

Sam & Marshall 
Timeless Style Meets Modern 
Innovation
Received by: Abdus Samad, Founder & CEO, 
Sam & Marshall 

IMAGES Most Admired Marketing & Promotions Campaign of the Year: Digital/ Social Media
W inner 

Zivame 
‘The Museum of Boobs’  
Received by: Lakshmi Subramaniam 
Murugesh, Head- Innovation & Product 
Development, Zivame

Presented by: Ajay Rao, Founder & CEO, Emiza

Nominees: Dennison Fashion: The 100-Influencer Campaign; EasyBuy: Lit Mode On; Lea Levett: Cultivating a Vibrant Community; Max URB_N: 
Love Labels; Myntra: Transforming Email Marketing with Netcore; Nu:beat: Be the Music; Pepe Jeans London: AW’24 Campaign “Very Pepe”; Royal 

Enfi eld Apparel: Women’s Wear Collection; Theater: Netcore’s Solution for Revolutionising Engagement; Vero Moda Marquee

RUNNE R UP

Triumph Lingerie
Take me as I am 
Received by: Bhavin Devpuria, Head of 
Marketing- IN & LK and Shruti Pawaskar, 
Brand Manager -IN & LK, Triumph

IMAGES Most Admired Marketing & Promotions 
Campaign of the Year: Celebrity Endorsement
Flying Machine 
with Orry
Received by: Harish Ramaswamy, GM - Marketing, Flying Machine & team 

IMAGES Most Admired Experiential Store Design of the 
Year

Mohanlal Son 
Mall of Dehradun
Received by: Mayank Mohan, Partner & CEO and Prerna Mohan, Head 
Retail Design & VM, Mohanlal Sons 

Presented by: Shailesh Chaturvedi, MD & CEO, Arvind Fashions Ltd. 

Nominees: FASHOR: Sara Ali Khan; Madame: Shanaya Kapoor; Metro
Shoes: Tripti Dimri & Vijay Varma; Mochi Shoes: Shanaya Kapoor & 
Vedang Raina; Timex: Ananya Panday

Presented by: Rishi Suri, Business Development Director (South Asia), 
The LYCRA Company

Nominees: Celio: Phoenix Palladium Mall, Mumbai; Club A: Indiranagar, 
Bengaluru; Easybuy: GT Mall, Bengaluru; House of Rare, Jewels of India, 
Jaipur
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IMAGES Most Admired Retailer of the Year: 
Market Expansion 
F or Ne w M ar ke t P ene t r a t ion 

Campus Shoes 
Received by: Uplaksh Tewary, CBO; Abhinav Dogra, GM- Sales Retail Ops.
and Gaurav Sharma, CMO, Campus Shoes

IMAGES Most Admired Retailer of the Year: 
Market Expansion 
F or Tr adin g D en s i t y Gr o w t h : 

Tommy Hilfi ger & Calvin Klein 
(PVH Arvind Fashion) 
Received by: Team Tommy Hilfi ger and Calvin Klein

IMAGES Most Admired Fashion Innovation of the Year: 
Visual Merchandising
Louis Philippe
Received by: Kapil Yadav, Vice President - Visual Merchandising and 
Footwear & Accessories, Louis Philippe

IMAGES Most Admired Retailer of the Year: 
Market Expansion 
F or S t or e C oun t A u g men t a t ion 

Fashion World
Received by: Tapapriyo Maitra, Business Lead, Fashion World 

Presented by: Rishi Suri, Business Development Director (South Asia) 
and R Thiruvengadam, Commercial Director South Asia, The LYCRA 
Company

Nominees: Amukti, Azorte, Image Fashion Forever, Lenskart, Liberty 
Shoes, Meena Bazaar, Megamart, Metro Brands, WROGN 

Presented by: Rima Reji, General Manager - Leasing, Lulu Malls

Nominees: Vero Moda, House of Pataudi Design Team at Myntra 
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Presented by: Meghna Apparao, Director - E-commerce & Retail, Meta India

Nominees: Style Union, Harshit Kumar, Lenskart, Vikram Narula, Ajwain Watches, Swati Sud, Nykaa Fashion, Reebok Product and Design Team, 
TechnoSport Product Development Team

IMAGES Most Admired Fashion Innovation of the Year: Product Design
F or P r oduc t D e s i g n 

United Colors of Benetton
Product Team 
Received by: Harita Choudhary Kaul, Chief Product Offi cer, United Colors 
of Benetton & team

F or Te c hnic al  P r oduc t  

Mahina 
by Gayathrri Selvara 
Received by: Nisha Gulati, VP- Business, Mahina

IMAGES Most Admired Fashion Innovation of the Year: 
Buying Strategies
Style Union
Received by: Rajesh Seth, Business Head and Deepak Dobhal, Regional 
Head – Karnataka, Style Union 

IMAGES Most Admired Fashion Innovation of the Year: 
Revival of Craft
Hemamalini Padmanabhan, 
Seven Sarees
Received by: Hemamalini Padmanabhan, CEO & Founder, Seven Sarees

Presented by: Atul Ujagar, Former MD, Nike Sourcing, India and Sri Lanka

Nominees: Aparna Gujral - Swadesh; Taavi Design Team at Myntra;
Kedar Maddula - Wunderhaus Handmade

Presented by: Anuradha Chandrashekhar and Kanika Vohra, Co-
Founders, ICH Creative

Nominees: Vismay, Sovan Nayak, Jockey India, United Colors of 
Benetton Buying & Merchandising team
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IMAGES Most Admired Fashion Innovation of the Year: Innovative Use of Sustainable Fabrics

Presented by: Anuradha Chandrashekhar and Kanika Vohra, Co-Founders, ICH Creative

Nominees: Plant based athleisure by ATHLOUN; FairTrade Collection by Being Human Clothing team

Being Human Clothing Team 
Received by: Vivek Jain, Vice President – Retail and Utsaa Roy, 

Director Marketing, Being Human Clothing & team

R|Elan™ Team
Received by:  - Team R|Elan™

INXCLUSIV 
by Mehulkumar Pancholi, Multifl y Lifestyle
Received by: Mehul Kumar Pancholi, Co-Founder & Chief 
Experimentation Offi cer, Multifly Lifestyle

Presented by: Jermina Menon, Brand & Marketing Strategist, Bhartiya Urban Pvt. Ltd. and Smita Bhatia, Business Consultant, Third Eyesight

Nominees: Winter Bras by Team Zivame 

The Mastectomy Bra by Lakshmi S Murugesh, 
Zivame

Received by: Lakshmi Subramaniam Murugesh, Head- Innovation and 
Product Development, Zivame

IMAGES Most Admired No-barrier Fashion Innovation of the Year: Adaptive Fashion Design
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IMAGES Most Admired Fashion Innovation of the Year: 
Pioneering Use of Fashion Technology

Moomaya, 
IBA Crafts

Received by: Nitin Kapoor, CEO & Co-Founder, Moomaya

IMAGES Most Admired CRM Initiative of the Year:

Mohanlal Sons 
Private Luxury Shopping with Personalised 
Attention
Received by: Mayank Mohan, Partner & CEO and Prerna Mohan, Head 
Retail Design & VM, Mohanlal Sons 

IMAGES Most Admired ESG Initiative of the Year

Being Human Clothing
Received by: Vivek Sandhwar, COO, Being Human Clothing 

IMAGES Most Admired Brand Debut of the Year

Max URB_N
Received by: Sandeep Shah, General Manager - Brand Lead; Anirban 
Chakraborty, Sr. Brand Manager, Max URB_N & team 

Presented by: Navin Joshua, Founder & Director, GreenHonchos

Nominees: Baggit, JadeBlue, Moomaya, Savana, Taneira

Presented by: Nikhil Bhel, CEO- Food & Fashion and Lokesh Chopra,
COO - Fashion, IMAGES Group

Nominees: Babyshop, BEOX, Foot Locker India, Nu:beat, Rangita, Rare 
Rabbit Ones (The House of Rare)

Presented by: Ankit Mahajan, Sales Head, Wooqer

Nominees:  Aquarelle India, CIEL Group

Presented by: Jermina Menon, Brand & Marketing Strategist, Bhartiya 
Urban Pvt. Ltd. and Smita Bhatia, Business Consultant, Third Eyesight

Nominees: Being Human Clothing: Personalisation & Tech-Driven 
Growth; Crocs: Redefi ning Customer Connections with Netcore;
Fabindia: Netcore’s AI-Driven Solutions; Forever New: Personalised 
Engagement Through Cohort Targeting; Shobitam: Transforming Ethnic 
Wear Fulfi llment
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Varamahalakshmi Silks, 
Madurai

Received by: Akhil KV, Creative Head, Sai Silks Kalamandir Ltd. 

Highlander x Tokyo Talkies, 
Sarabhai Campus, 
Vadodara 
Received by: Shyam S Prasad, CEO, Brand Studio Lifestyle Pvt. Ltd.

Presented by: Nikhil Bhel, CEO- Food & Fashion and Lokesh Chopra, COO - Fashion, IMAGES Group

Nominees: Madame, Rajouri Garden, Delhi; Madan Kids, Prayagraj; Mohanlal Sons, Mall of Dehradun; Royal Enfi eld Apparel, AIPL Joy Central Mall, 
Gurugram; Sarabhai Campus, Vadodara

IMAGES Most Admired Concept Store Launch of the Year

F or E BO ’s 

Being Human Clothing, 
Jaipur 

Received by: Vivek Jain, VP- Retail, Being Human Clothing & team

Presented by: Nikhil Bhel, CEO- Food & Fashion and Lokesh Chopra, COO - Fashion, IMAGES Group

Nominees: Allen Solly, Banjara Hills, Hyderabad; Catwalk, Hyderabad; Celio, High Street Phoenix Mall, Lower Parel, Mumbai; EasyBuy, Nikol, 
Ahmedabad; Fashor, Chennai; Saundh, Jaipur; Kapsons, Model Town, Jalandhar; Pepe Jeans London, Elante Mall, Chandigarh; Colorplus, Viashali 

Nagar, Jaipur; Ethnix by Raymond, Commercial Street, Bengaluru; Park Avenue, Horizon mall, Jaipur

F or MBO ’s 

Lifestyle, 
Palladium Mall, Mumbai 
Received by: Akash Kumar, VM Head; Neha Jaiswal, Senior Brand 
Manager and Somreeta Ghosh, VM Creative Lead, Lifestyle

IMAGES Most Admired Flagship Store Launch of the Year
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Forum IMAGES Business of Fashion Leader of the Year

Vishak Kumar, 
CEO, Madura Fashion & Lifestyle, Aditya Birla Fashion & Retail Ltd. 

Presented by: Muhammad Ali, CEO, Forum Malls, Prestige Group

T he Forum IMAGES Business of Fashion Leader of the 
Year Award is a prestigious recognition celebrating an 
extraordinary leader who has made a profound impact on 

India’s fashion industry. This special honor, conferred by Forum 
Malls, recognises visionaries who have shaped and driven the 
fashion business to new heights.

At IMAGES Fashion Awards 2025, this esteemed award was 
presented to Vishak Kumar, CEO, Madura Fashion & Lifestyle 
& Whole-time Director of Aditya Birla Fashion and Retail Ltd. 
(ABFRL). With an illustrious 28-year journey at ABFRL, Vishak 
has played a pivotal role in cementing the company’s market 
leadership in the premium fashion segment.

From starting as a Management Trainee at MFL in 1995 to 
leading ABFRL’s fl agship fashion division, Vishak’s career spans 
diverse roles across sales, marketing, and retail. His strategic 
leadership also drove the transformation of the “More” supermarket 
and hypermarket business during his tenure as CEO of Aditya Birla 
Retail Ltd.

A recipient of multiple accolades, Vishak Kumar was honored 
as “Leader of Leaders” at Aditya Birla Group’s Chairman’s Awards 
in 2022 and conferred the title of ‘Aditya Birla Fellow’ in 2015. 
An alumnus of IIM Bangalore and a computer engineer from 
BIT Ranchi, he is also a passionate sports enthusiast, with squash, 
badminton, and tennis among his favorites.

The award was presented by Muhammed Ali, CEO, Forum 
Malls, Prestige Group, in a ceremony that recognized Vishak’s 
outstanding contributions and leadership in the Indian fashion and 
retail industry.
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Being Human Awards
Fairtrade Farming Practice: 
Chetna Organic Agriculture 
Producer Company Ltd. 

Being Human Awards
Beach Cleaning
Beach 
Warriors 

Being Human Awards
Animal Rescue: 
Yoda Animal 
Wellness

The IMAGES Fashion Awards (IFA) 2025 was not just a celebration of glamour but a testament to the fashion 
industry’s growing commitment to ethical sourcing and environmental responsibility. At the forefront of this 
movement was Being Human Clothing, once again making a powerful statement about conscious fashion on the 
IFA stage.

More than just a fashion brand, Being Human Clothing is a mission – a way of life guided by the values of Love, 
Care, Share, Hope, Help, and Joy. With a presence in four countries beyond India, the brand operates with a deep 
commitment to two key principles: For the People and For the Planet. It champions fairness, inclusion, and ethical 
practices, ensuring dignity and respect for everyone in its ecosystem.

Its tagline, “Conscious. Fashion.”, embodies a powerful vision –where style not only looks good but also makes 
a positive impact. The Being Human Awards honored individuals and organizations that share these values and are 
creating meaningful change.

B.S. Nagesh, Founder of the Trust for Retailers and Retail Associates of India (TRRAIN), and Vivek Sandhwar, 
COO of Being Human Clothing, took the stage to recognize and applaud the remarkable eff orts of Beach Warriors, 
Yoda Animal Wellness, and Chetna Organic Agriculture Producer Company Ltd. for their dedication to 
sustainability, animal welfare, and ethical fashion practices.


